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Review of Findings

Grantee Perception
Report®

in the comparative set.

Chart shows the percentile rank of Hampton Roads CF (@) and the median community foundation (@) among all funders

Percentile Rank on Indicator

Indicator oth 25th 50th 75th 100th Description of Indicator
|
Impact on the Communit v | | Grantees were asked to rate the funder’s impact on their
P y * * local communities.
. Grantees were asked to rate the funder’s impact on their
Impact on the Field * + : P
fields.
Impact on the Grantee + . Grantees were asked to rate the funder’s impact on their
Organization organizations.
. . Grantees were asked to rate their satisfaction with their
Satisfaction * o0
funder.
This summary includes grantee ratings of funder fairness,
responsiveness, grantee comfort approaching the funder if
Strength of Relationships * * a problem arises, clarity of funder communication of its
goals and strategy, and consistency of information
provided by its communications resources.
Selection Process Grantees were asked to rate the helpfulness of the funder’'s
* ¢ selection process for their organizations.
Reporting and Evaluation . o Grantees were asked to rate the helpfulness of the funder’s
Processes reporting and evaluation processes for their organizations.
Dollar Return on Grantee Thls'summa\'ry is the calgulanon Qf number of dollars '
dmini . * ¢ received divided by the time required of grantees to fulfill
Administrative Hours the funder’s administrative requirements.
Percent Receiving The funder’s percentile rank on the proportion of grantees
Field or Comprehensive * + receiving higher impact field-focused or comprehensive
Non-Monetary Assistance assistance.
Assistance % Receiving The funder’s percentile rank on the proportion of grantees
Securing * o receiving assistance securing funding from other sources.
Funding from m Grantees were asked to rate the impact of the funder’s
pact ® TS ) ) .
Other Sources assistance securing funding from other sources.
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